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Review on the structure and measurement research of consumers’ perceived value

YE Ziqing
(School of Design and Innovation, Fujian Jiangxia University, Fuzhou 350108, China)

Abstract ; Perceived value is the core variable in the field of consumer psychology. The structure and measure-
ment of perceived value is the basis for a systematic research on consumers’ perceived value. The research of
its structure has evolved from “single dimension” to “multidimension” , and its measurement research has also
developed from “single method” to “multiple methods”. By far, there are still limitations in the research of
the structure and measurement of perceived value. Future researches should be based on research perspective,
viewpoint, object, method, operation and so on, and construct “multi-dimensional” or “three-dimensional”
structure models of consumers’ perceived value, and then develop a series of universal measurement tools for
perceived value, which can be applied to domestic consumers in different classes, groups and development
stages.
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