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An analysis of the characteristics of internet viral

marketing with associated strategies
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(School of Humanities, Fujian University of Technology, Fuzhou 350118, China)

Abstract: Viral marketing is a new means of marketing born in the background of the network era,

which are adopted by many enterprises and businesses. With a description of the present situation of

the viral network marketing, the paper discusses the characteristics of the viral network marketing,

such as high efficiency in information dissemination, interaction in the marketing process, pathogen-

ic effect, propoganda affinity and marketing cost economization. Strategy for the development of viral

marketing are advanced to enable the healthy development of the network viral marketing.
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